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@ We learnt to cut wood and plough the earth / once we had acquired the ability
to attach a stone tip to a wooden handle.
& attach A to B : AS B9 BAtstr} 20|t} € once : ¥ ~
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® Wood was abundant, / but rare flint was needed for the tip.
® In axes, / raw and unrefined stone was replaced with flint in about 4000 BCE.

@ Found all over Europe, / flint axes and knives were produced in great quantities -
about half a million every year.

® But there were very few flint mines.

® Axe heads originating from one flint deposit in the Alps / have been found all
over Western Europe.

@ Axes from central Poland / have been discovered 800 kilometres away.

* So the earliest human tool, the flint axe, / already combined two types of raw
material - the easily replaceable stick and the precious flint, / which was handed
down from one generation to another, travelling huge distances on its way.

* travelling ~ : 23} 2AFLF0]t}t. = and travelled ~

©® ¥ The owners had to protect the sites where flint was found, / and the first
property rights developed.

¥ Others had to produce something of value to exchange: a flock of sheep, for
example, or cured hides.

@ W This is how trade began.
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@® Malcolm Gladwell, in his best-selling book Outliers, shows / not only how a
culture’s history can influence a childs development and, thus, adult
accomplishments, / but also that such influences can extend back many generations
and over different continents.

® % Did one’s ancestors make a living as independent farmers tending rice paddies.
/ which required planning and persistent labor, / or did they make a living as
serfs growing potatoes, / which required planting in the spring and harvesting in
the fall, / with little attention necessary in between?
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® * Are you a descendant of farmers, / whose crops were relatively immune to
theft, / or of ranchers, / whose livelihoods could be stolen from under one's
nose?

@ be immune to something : ~0of] @Wdo] 9t} ~& A TslR] U=

@ Were people born in a time of economic plenty or (in a time of) hardship?

® W Exceptional people (the “outliers” in the title of his book), Gladwell asserts, are
not simply the product of hard work and native intelligence.

® ¥ They are the result of the practices of their culture at a particular time in
history.

@ Although Gladwell never mentions Vygotsky or sociocultural theory, / € his book
illustrates the importance of sociohistorical influences on development.
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@ * Seeing geography as a decisive factor in the course of human history / can be | ©®
construed as a bleak view of the world, / which is why it is disliked in some
intellectual circles.

@ It suggests / that nature is more powerful than man / and that we can go only | @
so far in determining our own fate.
€ co only so far : & AZ|ZMA|S Z 4 Tk — AT ok

® However, / ¥ other factors clearly have an influence on events, too. ®

@ ¥ Any sensible person can see / that technology is now bending the iron rules | @
of geography.

® W It has found ways over, under, or through some of the barriers. ®

® The Americans can now fly a plane / all the way from Missouri to Mosul / on a | ®
bombing mission / without needing to land to refuel.

@ That, along with their great aircraft carrier battle groups, means / they no | ®
longer absolutely have to have an ally or a colony / in order to extend their
global reach around the world.

Of course, / if they do have an air base on the island of Diego Garcia, / or
permanent access to the port in Bahrain, / then they have more options: but it is
less essential.

& do have : do= SAIE 7txst= maolot Ak Arabgict

@ have access to : ~of Tj&t A WS 7+y 9t — ~of F2& 2 olch
@ do have an air base ~ or permanent access to ~ : §E X
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® Milk is mostly water. O H+ HEE ol
@ For every unit of milk she produces, / a dairy cow must consume an equivalent | @ A A7} Aist= e 245 o9 oitt, / A4+= 00 425t TSt 2 S HFsHoF
unit of water. gieh
® Commercial dairy operations convert millions of gallons of water into milk. @ HIEAQA Ysde Lulnt ZAHO] Z8 QG2 Mesith
39 AT} (toBRAF ATA 8w
@ % They use thousands of gallons of water daily / to keep their herds and | @® *x &2 ¥ &A1 729 £ AMRSI0 / 7I&1 g2 A|ES 2835 YZASHA A5t
megafacilities clean enough / to pass inspections. 1/ AxE Exnfsict

ocC

A} (toX A AMA 29)
® This water becomes waste / that contaminates surrounding aquifers.
® Production of methane gas is also problematic.

@ % Agribusiness dairies employ advanced technologies (animal genetics, food
microbiology, biophysics, and biochemistry) and gigantic housing and production
facilities stocked with specialized equipment (milking machines, piping, sprinklers,
and sprayers) / that are manufactured by other industries that also produce
waste.

@ that are ~ : 20T thatFo] 245AQ1 are’t AFEE 7102 Hofp Msiile ‘advanced

technologies and gigantic housing and production facilities o]c}.

% Infrastructure must be disposed of / as newer industry standards make it
outdated.

©® Transporting milk long distances / requires refrigeration and fuel.

* Milk used to be packaged in reusable glass containers, / but it is now typically
sold in plastic, / most of which becomes solid waste, / although much of it is
recyclable.
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@ ¥ Corporate social responsibility requires businesses / to be accountable for | @ € 7|49 AIS]|A ABAL 7|AESoA Q13 / RPAIQ] si=of Tfs AMYS AL 1E50]
|

their actions and recognize the impact they have on society and the Atg]Qt B7dof DjR]= PSS oAl 712
environment.

@ ¥ Managing waste responsibly is part of this responsibility. @ @ H7|EE MU QA Helst= 712 o|2ist ABAUQ] UHolrt,

® Companies can improve their waste management practices / by evaluating their | ® 7|@52 AHAIE9 H7|& g IS 7/fAY 4 At} / AHXIEY H7|& A4S Hotsta
waste production and finding ways to reduce it. AUS EYL £ U= WHE 3024

@ They can also implement recycling and composting programmes, / which can | ® 752 %3t A8 2 EH|gt g 7388 RSt 2~ 9l=4|, / Ol EHR|Z ELR|=
reduce the amount of waste sent to landfills. H2|29] 4& £¢ & Ao

® % By being conscious of their waste management practices, / businesses can | ® % AHAIE9] H7|E 2] WSS QAlgtozxy, / 7]
prove to consumers / that they are committed to being sustainable and AHAlE0] A& 7Msstn @ =
environmentally responsible.

@ are committed[devoted, dedicated] to doing : ~o Fd[%

ok

A3t}

® In addition to reducing their own waste, / companies can also contribute to waste | ® AHi159] H7|E2& £olv A o=, / 7IFE2 H7lE g4 ¢ & F22 7[9T & 9
reduction on a larger scale. =

@ contribute to : ~of] 7]of5tc}, ~9] ¥lo] E|Ct.

el Z3l (toBAgAr At 84)
@ They can work with suppliers / to reduce packaging and find ways to use more | @ 7148 oAt Fsle / AL £ol1 O AL 7I5s 2|2E AI2E £ U= v
sustainable materials. g 4 ook
They can also partner with organizations that promote recycling and waste Est O 2R Y 7|8 ZLAE £2stE RAASY F¥sty / HI|E UEE SHE
reduction / and support legislation aimed at reducing waste. St Y-S AYT 4 Ao

® By taking these steps, / businesses can help to reduce waste throughout the | @ o]23|3t RX]E FFozH, / 7|FEL AX Z3IYNA HIZIEE £ol= O E232 F11 /
entire supply chain / and promote sustainability on a larger scale. o 2 2=z & 7psge &2 £ ULk
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@ * Redesigning products and changing consumer preferences / may need to be | @ * A& AAASHL AHAF MSE& HAESH= 712 / M2 H=UA oo ofsf Swt
supported by new business models / that reshape the means by which consumers Aldgrotof &t 2w Qltt / AH|R}7} Zﬂ%]'_l- kll:llﬁé 2|5 HHALS X LA GH=.

obtain products and services.

€ consumers obtain products and services by the means
2H|ZP7F A2 MUIAE 7 9HAlo) ofs ESstct

— the means by which consumers obtain products and services
2H|ZP7F HIER MH[AE ESsHe WA

@ Stahel and Jackson have criticized the prevailing ‘fast replacement’ production | ®
system / and propose that ‘commercial innovations are necessary / to decouple

the profitability of commercial enterprises from the throughput of goods for | % 7]9]

consumption.’ 4
@ decouple A from B : AS BZRE Easict

® They suggest / that € the source of future company profitability / should be the | ®
sale of services rather than products.

@ * Nieuwenhuis has similarly presumed / that in a more sustainable system /| ®
‘car producers might make their money / not primarily by making and selling new
cars, / but by selling spares, repair and afterware through their dealer networks
/ to keep their own products on the road for a long time.’

® @ Such examples of reshaping the product-service mix / represent a|® € 123t A&-AH]
Ma Aol dak

systems-based approach / through which material throughput is reduced / while
the service provided is maintained (or increased).

@ material throughput is reduced through a systems-based approach
A2 Heigol AlAE] J9 R WS S8 2o,

— a systems-based approach through which material throughput is reduced
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Does More Food for Prey Mean Better Survival for Predators? OflAl - EA2} = SO, YT = E7], Ho| = ENNE
@ There is a problem from biology called “the paradox of enrichment.” @ A2stoA “Z= Qo] dAMd"o|g} Bl ZA7F Qi)
@ Intuitively, / one would think / that a population of predators would tend to do | ® Al#AXozX= / Aztgr Zo|t} / ZAIXLS] JjA|+o] ¢ & Tl= ZHgFo] 918 Zolztxw /
better / if the amount of food available to its prey were to increase. 3 EAMZLe| molzio] HE £ U= Ho[e| o] FIISHCIH.

® More food for the prey means / that more prey is available to the predator, /| ® HAZZ I8t O %2 Ho|= 9ujstt} / o &2 HolZo] EAIX|7 o]&7}s5ta, / T
x u} 7

and hence the predators’ population should expand as well. 2tA] TAIRLO] JRA|E ESH WEEA] AHA Zlolgt= A&

@ Yet, in fact, / sometimes the opposite happens. @ SHA|TH, AAZE, / 2= oo Yo WAESH).

® An increase in the food available to rabbits, for example, in a given area / might | ® 9|2 S0}, E4 X|dojr EN7} HE £ QY= HHO|o] =7} / E7]9 1Qloz o]ojA
lead to an overabundance of rabbits, / and increase the population of its 2% 911, / EW9 AR - oE 5o, 50 - JAES EVAA & ot / 519
predator - say, wolves - / until the population of wolves becomes unsustainably JhATe] HE £ g TE AAA EAAFSHE 7R

large and is destabilized.

® ¥ So, / more food for the rabbits / can actually pose a threat to the population | ® € Z12ijA, / EZ|A ¢ W2 ol / AX 2= =0 /fA|2of Y] & 5
of wolves.

E

S % FALEAL
@ This example shows / that ¥ our ordinary intuition - that more food and hence | @ ©] Algle BolXct / @ 22]o] Hust xlito] - ¢ @ Ho] JajA . @e =Hoizho]
more prey is always good for a predatory group - is flawed. Shal TAIZF Ao £t - AZE Qo= 71
\)
¥ More is not always more, / at least in the case of predators and prey. ¥ O 9 Zo] A ¢ we 7o ottt / Aojr mAIXIQ} Holzbo] Qo=
©® ¥ The paradox of enrichment shows / that our intuitions about abundance and | @ € Q9] J42 BWo&ct / FQ9 ZHastof st 2]9] Alo] / At WATHSSE AMA
enrichment / do not always conform to observable facts. 2 OEAE= et JE

& conform to = comply with : ~& m2r}, ~o] &85t

*paradox: €4 sxoverabundance: X|UR|A TS
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@ Our planet is about 4.6 billion years old. @© f2]9] sd2 oF 469 A Hof P

@ % Much of the Sahara is underlain by rocks / that date back to between 2.5|@ % Alstet Atate] ke 28 ofzfofle= otAdo] QUL / oF 259 HojlA 59 | A Ato|7}A]
billion and 500 million years ago. HE&e] g2t

® % These rocks have been greatly altered by extreme heat and pressure / and |® % ©o] A5 245 dut J0] o5 IA| HIFE|Uen / QEMSO “7|x =g
have long been known by the very general term Basement Complex. (Basement Complex) 2= O YubRiQl 2oj2 iz L}

@ % The Basement Complex rocks have undergone periodic intervals of uplift and | @ % 7] B3t4] et =7|A0] 7bAC] §7]9F ¥aS ZHqct / =7|x9l 71 AAlo] gu}
deformation / followed by intervals of prolonged erosion. =2

& 5719 HFo] Yot 2o 71 FAlo] Hmitt o] F JiX|7F HZopty F7|H o=z vy

ot

® % They are overlain by more or less undeformed sedimentary rocks / that were | ® * J2ZES(7|x EgH 4A) Qofle 7o HIEX] oo gX0| UL} / &, vt L9
laid down by water, wind, and ice. ols ElAH

® This sedimentary cover is up to ten kilometres thick / and occupies well over | ® ©] E|AZS L7t 2o 10Z=20|go]1 / AR} Alstet Atere] Aub shxib o] AbS Rpx|sh
half of the present Sahara. c}.

@ As a result, / Basement Complex rocks are only visible at the surface of the | @ 2 Zxt, / 71/ E&A A2 Apstat Apzte] mHojA g &EQlct / I MA| WA o2k
Sahara / in about 15 percent of its total area. 15%0]| A gt.

* The contact between Basement Complex and sedimentary cover / is often very *x 7|A ETAQ; EAZo AEHL / & U] E3stH / g2 AdHo] MERM £
sharp / and is sometimes evident as a line of springs, / (and) some (are) still LCt / 4871 oFs] &5 Folu, 4B = Q= Eo Wekolct
active, (and) some (are) long dry.

xerosion: XAl xxsedimentary cover: A% E|JAZ
'j)‘r.(
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@ % The drive toward equilibrium, a minimum energy state where there is no further | ® * @& A€, £ ¢ o] Hslsials ZAdo] e 2L LR AEjS Skt 22 / 5}
tendency to change, / is one of the fundamental principles of chemistry and stap 22t 7|8 Al & shto|ct,

physics.

®

@ * Falling objects come to rest at the lowest energy state: chemical reactions
proceed to completion / where no further reaction occurs.

® ¥ While this driving force is manifest everywhere, / natural systems, even when | ®
they are at a steady state, / are usually far from equilibrium.

@ % At equilibrium, / properties such as temperature and pressure / are constant | @
throughout the system, / and the system is isolated from external influences.

® That is not the natural world! ®

® * One of the benefits of laboratory experiences is that / when we actually try to | ®
measure properties at equilibrium, / it becomes evident / that controlling the
conditions for such perfection to appear / is very difficult indeed.

@ for such perfection to appear : 1% gieigto| LIEILIZE

o|oj4s toFHAL -

@ % Natural systems are not isolated. @

Matter flows in and out: properties such as temperature and pressure / change
continuously.

® ¥ Natural phenomena do not exist in static equilibrium states, / but are in|©

movement at all scales.

st

xequilibrium: B3 (AE) **manifest: &Y

* HolAl: BAIE AR ouA] Yejol A WA dok
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sport as a demonstration of social values and norms
~x2t 52 349 24 239 Y 2 34 IYY JE SAA B

@® W Sport reflects the norms and values of the general culture of a society. O W AxRE= S ALG|9] vl 23to] It K|S vrgsict.
@ In most world cultures, / winning and success are highly valued qualities. @ E2 MA Z3ollA, / 522t d52 I SAElE SH-oloh

® Sport can serve as an excellent exemplar of the valued “win-at-all-costs” |® AZ A= 17 ZA|E|E= “win-at-all-costs” Asto] &35t X o2 M| Hst
philosophy. C}. (win-at-all-costs : 2271 (0" tj7tE RX|2¢2tx) o]Az2Z})

@ This prevailing attitude often leads to elitism, sexism, racism, nationalism, | @ ©] TtH3SH = &
extreme competitiveness, abuse of drugs (including performance-enhancing (7138 gikg st
drugs), gambling, and a number of other deviant behaviors.

® % However, / the true spirit of sport often reveals itself as well. ® * J84, / AL X0] XAt A& & Fst Eg{Lic}.

® The notions of cooperation and teamwork, fair play, sportsmanship, hard work, | ® @33} €9 39] 7ijd, ZASH S o], AZXTHA]  FAlsh =3 1Al J4QlA EHEHS Ct
dedication, reaching to achieve personal excellence, obedience to rules, Mg L2St= 2, FAlo gist B& sAly 54 / ESF ALg]o] E7dUt= yhx|o|t}, /
commitment and loyalty / are also revered values of the society, / and that is, J2]a J7]o], ofut:, ARMS0| AX=E DR Al2tSt= FE 0]go|Tt.

perhaps, the primary reason (why) that people love sport so much.
@ reaching to achieve personal excellence : 7HQI% 5433 YAstz{n A5 &8 ¥We
Holu2 oy EHUES SASID kASHE o2ty Wejsiart

@ * Despite the highly publicized negative sport stories that are often|® * A3 DjtjolE =gt 0jA OjdjojEof Qo AlF MPMoR HEE|E 0] & Aefl
sensationalized by the mass media, including social media, / there are far more HAAO AxX AEZSOE B35, / X ¢ e IAFo] Axx 3 AEZ|S0]
positive sport-related stories / which help to justify that our support of our Qlt} / 22]9] Zolst= HEW ML gist X|X|7F £4¢E= o] ofUgk= Zig Aok
favorite teams and athletes is not a wasted endeavor. SISIEE TolFE=.

xdeviant: A Q] sxrevered: £&54t= xxxendeavor: =
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FA : BFol AA &2te] FAHA (double-sidedness, duality) 2.
g AAl 2 JAASOA =sior & F7l019do] ST ARE {FEY &= A

& 2J0j4s ST
® % In tourism, / demonstration effect refers to local residents adapting the styles | ® * TgoA, / AA] git= R|HAROE0| WE25t= WPYME9 AEAM; B2 (JUAHR)
and manners of visiting tourists. RASE @A worsolx) HS 9ujstcth
@ Locals notice the superior material possessions of the visitors / and wish to have | ® A9 FUIE5& HEAME0] 2451 BEAX 4852 dolxia]l / L 712 77|15 Hsict.
the same.
® @ One of the positive effects of demonstration effect is that it encourages | ® € XA] g3t FAA gyt £ shts 17lo] RUIESS AHA 1 MAMY S J|MGIEE A

residents to better work and productivity. StCH= Zio0|C}t.

@ W Particularly, in developing countries, / hosts can be motivated to perform | @ € £3], 7/|& ZAFZO|A], / RUIE
better / because they can see in tourists the standard of living they want to YRS AA OAS0| U2 42 Mst £
follow.

(5=EfZ a4 = that tourists carry)
® ¥ However, / the expensive cameras and watches carried by tourists / can not | ® € 1
only be the objects of admiration and motivation to work harder, / but also a =

source of anger and even threat.

® Demonstration effect can be disruptive; locals can become resentful of visitors /| ® FA] ait= &8 2T £ ok |G 2052 Y240 tholl 2715H
because they are unable to obtain the goods and lifestyle demonstrated by them. / ASol(Rl9&Tls) O

@ * The exposure of the host society to tourists’ goods or ways of living / can | ® % X4 Ty
create unhappiness of hosts / with what they previously regarded as satisfactory. g & ok / 2S0| oMo aHFAZCE
@ happy with / unhappy with : ~of tjsjA] 3§55k / ~of] tisliA =353t
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Demonstration effect can often generate jealousy, resentment, and even hatred of AA] git= 2% SAEQl JWt TARRSOA U0 gist A& du} AlX|jo] o2 B
tourists in the developing host countries, / especially when locals see / they gAdozd o« Qlty, / §5] A|F FUlFo] 4A € ©f / Xpr|E0] #FAUFT Ead 5 ¢
cannot be as wealthy as tourists and have the same standard of living. I e ME xS I 4 Qe 7S

xresentful: B7l5=
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2025 Bat Watch Picnic

The Bat Watch Picnic is a fun family event held at Turrella Reserve, typically during
Australasian Bat Month. This year, it's back again on 8th March! Come enjoy a
unique chance to see one of the most amazing moments, as thousands of

grey-headed bats stream out from their roosting camp beside Wolli Creek.

Details
- Date: Saturday 8 March
- Time: 6:00 pm~- 8:00 pm

Share this ‘wow  experience with friends and family.

- Celebrate our amazing city wildlife.

- Enjoy creative and crafty batty activities for young and old.

- Wear or bring something bat-themed.

- Learn about these fascinating long-distance pollinators who are vital for our
forests.

Join us from 6:00 pm at Turrella Reserve. No need to book. Just show up. Don't
forget to bring a picnic mat or chair because they are not provided.

3.

2025 g5 3 13y
S B 539 Turrella BET0l AAHE Aol 715 Yol BE o xE
epAlof uhFe] @ Foh 23 ChAl 3% 8do] FACH A ul2le] 34 ofa] W Woll
Creek 99 159 $4) Ano FAlol Yot 71¥ H2e &7 3 shUs 2 4+ 9t &
S3 7188 379 o).
SERES

- Uk EQQ 39 8Y
- A7k Q35 6:00- 235 8:00

o] ‘9t e A7e} AT} A Lpofal,

- 90 29| Hate oYEES Fatetet.

- meolel ol st Aoldoln M| YUk A WA BESLS 7%
- uh3) Holo] Bk YA Thd et

- 92] o] WA, o] BEA A 22 OhIALS s uedet.

95 6:00%F Turrella s TolA 2lob Gaalel oofe
BEA gonz B3y ey oAtE s oL A :
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Coordinating Perceived and Intended Value in Parenting

® ¥ Conveying values to your children is complicated / by the fact that what you
think you are teaching them is not always what they are learning from you.

@ what you are teaching them — what (you think) you are teaching them
U7t asoA 7t2x|2 A= A — H7F S0 7t=2x| 2 ALk (U7t Mzbste) A

@ This disconnect can occur / because your actions may not always be clear to
your children.

\' (0] ocC1
® For example, / your children may see you working hard in your career / and
being well rewarded financially for your efforts.
0C2
@ workingZ} being2 see?] OC=ZA| EAfolct.

@ % You may believe / that the message they are getting is that you work hard /
because of your passion for your work.

® But they may actually be getting the message that you work hard / because
money is important to you.

® Clearly, / two very different values would arise / depending on how they
interpret your messages.

@ W This is why / you should not only make sure youre living a life / that
expresses your values / but also periodically ask yourself / whether your actions
clearly express the values / or whether your children could misinterpret them.

€ you should not only make sure ~ but also periodically ask yourself ~
: make sure?t ask”’} not only?} but also2 &3 HE 12 Z o] I}

¥ Also, / ask your children / what value messages they are getting from you.
& HHOYEEY ole ¢ oA S

© For example, / you can ask them, / “Why do you think Daddy [or Mommy]
works so hard?”

@ @ U AYoA 7Hx|Ee Agste 2 SR / Wt As

BX
—
M2Zbst= Zio] 3HAF OE0| HEEE HjD Q)
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o ol A YAt e ofrt.
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@ ¥ Having a rich store of knowledge in an area / is the basis for creativity, /
but something more is needed.

® For many problems, / that “something more” is the ability to see things in a new
way - restructuring the problem, / which leads to a sudden insight.

@ restructuring the problem : 2F9] ‘the ability to see things in a new way & 53 A

Pt SYAT

@ which leads to ~ : A&A 89 A YA} AM3PAF= ‘restructuring the problem’

® ¥ Often this happens / when a person has struggled with a problem or project /
and then sets it aside for a while.
@ has struggled ~ and sets it aside ~ : when@9] B&d 1%

@ Some psychologists believe / that ¥ time away allows for incubation, / a kind of
unconscious working through the problem.
€ “incubation” = “a kind of unconscious working through the problem” : =7

® Actually, / it is more complex than that.
& it = L3, that = time away allows for incubation

® ¥ Incubation is more helpful / when a longer preparation period precedes the
individual's setting the problem aside.

@ the individual's setting the problem aside : 7H2I0] 2A|& Ho= zgF= A
SHA 2|s HAL ¢ FYARY] Qul} Fole YAACR ARACR A0}

@ S precede O : 37} oxrcy/of da¥stcy, S7F ., 1 tfgo] O7F itk

S Vv
@ W Leaving the problem for a time / probably interrupts strict ways of thinking /
SO you can restructure your view of the situation / and think more differently.
® 5o (that) you can ~ @ AiS YEU= FAME

¥ Creativity requires extensive knowledge, flexibility, and the continual
reorganizing of ideas / as well as motivation and persistence.

.>:<.
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ZA: 2314 Aolz A% ot el A 283 1= A% 2 3,
® W Difficulties may arise for students / when the beliefs of the home and school | ® @ &S 0)7] ojg]&o] wA&r 2 Qlc} / 7FA 3t &hwo] Aldo] & .
differ.
® % When an individual's behaviour is interpreted / from a cultural perspective | @ % 7[Ql9] 30| A= mf / =ato] Qe Ap2te| IZ{(TA)n} 2 Z31A TAoA], /
that is different from that of the individual in question, / misunderstandings and Q3fjet ZFS o] Wbt 4 Qlct
conflict can result.
® Malcolm and his colleagues described a number of ways / in which this can | ® Malcolmit 79 =252 oz 7IX] HAIES 7|&dit; / o] Uo] & o5& wWAA
happen for Aboriginal students in mainstream Australian classrooms. Y30 SHESA dold o S+,
S
@ % In Western Anglo culture, / looking people in the eye when you speak to them | @ * A5t YZ2 EStofA], / U7l 2 E50A U o AFEe =2 Hi2tEe A2 / £59
/ is a mark of respect, / and shows you are attending to them. EA]O|CEH, / 2|2 Yl ISoA AFsty Yut= AL Ho=C}
\A| V2
@ attend to = pay attention to : ~o] X Z3a}c}
® % However, / in many other cultures, / including some Aboriginal and Asian | ® % 13}, / ¥ 002 2S04, / 48 A50lyt ofAlof RS 1gHsto], / o]l &
groups, / this would be a mark of disrespect - particularly if Gt is) shown by a 7ol BA|Y Zolt; - E3] ¢ oy Ajzro] AL U= 2zof = AlzHfA] AH (o =2
younger person to someone in a position of authority. Hoj&cho.
@ if (it is) shown by a younger person to someone in a position of authority.
= if a younger person shows it(73 273 31%) to someone in a position of authority
(5&H siiA) o ozl Afgro] A9 U= {1z A= AFRA QA=A 352 Boj=CHH
® Without this understanding, / teachers might assume / that students from | ® ©]2{st o]d]] gio], / WAIEL ZAS L Qtt / & UZEZ MTSIR| A= 25 A9l &
cultures that do not favour eye contact / are not listening or are not interested. MEo] / E1 QA AL} Alo] Qicku
@ % Similarly, / teachers who insist on eye contact / without explaining that it | @D % UREIZIR|2, / & SF&Eg WA SHs WALES / 1710] 159 &EstoA &5 UEHdth
denotes respect in their culture / risk some students and parents assuming / that I MOz %2 AR / YR SHHED BREo| 2AStE YFH S 74stt / O WAMSO)
those teachers do not want to be respected. E5W|E YstA] Sttt
® risk doing : ~5t= AFE Aottt/ EEATH
* some students and parents assuming : Y& SHiEN BERE0| 2U5= A
SYA2| o|0j4s SHAL
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. ZA: Qoje] BARY J)5e 25 ofsE 7 olapagoltt, 1.

@ You may have noticed / that language has a variety of actual and potential uses. | ©® Ux LolxIFH & 4= Qr}t / Aoj7t thekst AXA @ A 85 7K Qots g,

4 may have p.p : ~3E = Yot

@ Marvel for just a moment at the flexibility, utility, and power of language as a set | @ RA] 9 = MEZAQ ¢ojo] S AN, 584, T2 glof| AESH Eat
of tools.

& marvel at : ~of J&sict

® * Language can be used / to describe the world or some part of it, / pose | ® * doj&= A2 4 ot / AAIY 7 4BE HAtSt, / XIS A7|5ta, / sjiZ2ARS
problems, / suggest solutions, / issue orders, / make agreements, / tell stories, Aorsta, / ¥3e Y, / o= 511, / oJop/|E St / =EE St / kHgE F
/ tell jokes, / sing songs, / exchange greetings, / buy things, / sell things, / 21, / QArE ugsty, / 248 AL, / 218 =2, / R3S AHY, / RS 285}
make friends, / insult enemies, / and so on. 1/ 71 552 Ydh

@ % Can language be said to serve any specific single, essential function / amid all | @ % <¢1oj7} oj® EXAsH U9l EAIAMQ] 7|8 4sfstcty WA & 927t / o] &
this variety? odd 7k24)?

® Remember that humans are social animals. ® QI7to] AZA E=Eo|gt= 7S 7|95t

® % Our chances of survival and of flourishing / are greatly enhanced by association | ® € $2|2| Ai=3} Hao| Jp5Me / 2|9t 242 89| EfRISye] Ao s A 4t
with others of our kind. =

@ We do much better in groups than as individuals. @ %2+ Iz MELCE HTte| HEjz X o A St

This places a high premium on cooperation and coordination with others. ol= T2 o|E19] - 2R S SAIGCH

@ place a premium on : ~0f Z2J0]FZ Eo|t}, ~& &o| FII6It}, ~§ FAISIH

©® ¥ Thus the essential function, as well as the functional essence, of language /| @ W w2tA A0{Q|, 7|5 BAHED oiL|2t, 24 7|52, / 259 ZAXNH &t
would seem to be communication.

What exactly is communication? AFolgk J&hs] FAJA7}?

@ ¥ Communication is what we do to achieve common understanding - essential | @ ¥ AE2 I E=0] olsE& TAlst7| sl La|7l 5k= H(3HQ)ojtt - A Ao WA
to cooperation and coordination - among two or more sentient beings. 0l - & oA A7zt = ZEXJE Ato]of|A].

*sentient: X|Z} 50| =

| SUMMER 1
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@ ¥ Texts must be interpreted, / that is, analyzed for both explicit and implicit | @

meanings.

@ % Since it is impossible to know with any certainty what an author intends, / one | @

alternative is to discount

whatever meaning the text generates.

the intentions of the author and concentrate on

® ¢ As D. H. Lawrence famously declared, / “Never trust the teller, / trust the | ®

tale.”

@ ¢ New Criticism in the

deciphering an author’s intention is a central goal of literature.
@ the notion that ~ : ~2h= 243 "~2h="ol2tL SINEY FHYLARI L A7tstet. ko] o
ArSl Y83 RYF7] At A&Aro|nh

® % Literature, they argued,
decoded / but a dynamic

twentieth century / would reject the notion that | @

v SiEL sigslolol gtk / 5, AR L 98A oo

ofof et

* 27t RAS 2E5H=AS o= FZOIE HESH of=

7HA] Ojgte A xje] Q=& BA|Stn ofw
Zlojct.

ojojo|E 1 HAETL

¥ D. H 2327 bl AP, / “oloplste Ale

ofet.”

¥ 20A41719] AlH]E2 / AMAe| 2=E SHSShe 20| 2ete

2olct.

is not a secret message planted by the author to be | ® * 23r2, TE5o0] A s, / sI=E7] ¥sto] A&t <5 Aojxl v]Y W A]X]Z} ofL|2}
O[Ct, / A2t W2, AHAol= =15k, 221

field of multiple meanings, / generated because of,

despite, and indeed regardless of the author.
@ not A but B : A7} ofz2} Bojct
@ generated because of, despite, and indeed regardless of the author : multiple
meaningsE APt FAINE ZAMLEOIH

(277 AgYA)

i B | LIS

® ¥ In this model, / literature is a textual world / that the author has set in | ®

motion / but does not
interpretation.

@ set in motion @ 2A0]A sict, A|ASHA ot
@ has set in motion} does not controlo] ¥ ZLxo|c},

control: the reader controls the text through

xdecipher: 3l| =5ttt *xdecode: 3lj=5tch

/ Etol:%} glulEE o|_-‘;'__oi{| Ad=xo] odd
AR A2teh gEglo] AAdE =

of BRHE, / Bere A
SAPL B9 SO HAES SRR

v
=
=
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® x It is fascinating to watch an artist striving to achieve the right balance, / but if
we were to ask him why he did this or changed that, / he might not be able to
tell us.

& if we were to do : 7P A, Tk 27t~ o] oo

@ ¥ He does not follow any fixed rules.

® He just feels his way.
@ feel one’s way @ 50} Yopritt, Apalel -zt g /Zhztol wel  X18gstrt

@ W It is true that some artists or critics in certain periods have tried to formulate
laws of their art; but it always turned out that poor artists did not achieve
anything when trying to apply these laws, / while great masters could break them
/ and yet achieve a new kind of harmony no one had thought of before.

® * When the great English painter Sir Joshua Reynolds explained to his students
in the Royal Academy / that blue should not be put into the foreground of
paintings / but should be reserved for the distant backgrounds, / for the fading
hills on the horizon, / his rival Thomas Gainsborough - so the story goes -
wanted to prove / that such academic rules are usually nonsense.

@ so the story goes : 3= 0[0F7|0] WEH(SI=A]= Z270A]TH), AF0] T2

® ¥ He painted the famous ‘Blue Boy,” / whose blue costume, in the central
foreground of the picture, / stands out triumphantly against the warm brown of
the background.

@ * Ola7Ph SHIE 2ES LAY s st 22 AAHEE Ao ghExold, / oA
oF Sk 227t o7 9 7t OIS BT MAUS BREEA BOIECE, / 1 Lo
Y 4 gl 2= Aot

@ ¢ 1t o n8Y PAE Gax gt

® 1t IA Aile| ATIE AWY Rojct

@ 9 575 A719 OB o|2vht ulEobSel ARISY oldo] WA BAlsksten A=t
£ 22 AMOICE ShAlT B4 AL ola7hSo0] Ol2E WAl M8 & uf ofpy
= olgx] RIYCHs 20|, WHHLL / W] Ak PHEL IRSL(UAS) of7ln /
ToYdE 2Peln Mol RRE AN RUH ME2 ZFo| 281S o 4 AU
(& 2tol, #siHL).

® * ¢ITiet 4= st marol elolsx ol Y optejule) SISOl HYPL o /
gate aglo] MAo] FoldA: oF i / 9 wiEe 9lsh WA} dck, / Bl
ol BlulshAl A ES SsH, / 19 AR Eolx Axuls - Hsts ofop|of
20 - 395t At / 33 SR JAS0 BE TE of Urke 2

® ® 2 goist 22 wol's a3t / 1 J3e| M ojatel, 1 J3ol 59 H7

23t =
A,/ wi7e] whEg ZAum cfe|slof of7|%est SeRct

| SUMMER 1




2026 +~s5% Gof 27&

1. FAl= BEAl &7 2. 92 =2 #2 SR HEA g2 3. v& FAH E= 28 2E k=

2026 #5528 30 278

- 7 4 WSS TAAY MBA or 2 £40IF S4B

=

mjo
rir

A

Ao

. ZA: 9 dlolelE ol WM Zajol Fopste] WaE7] 49E2 AFF 40| e
Keep in Mind That Big Data Can Be Biased
ojolej7t BT 4 Ucks AE HAstet

@® ¥ In media, / the echo chamber effect arises in a situation / where information,
ideas, or beliefs are amplified or reinforced by transmission and repetition inside
an “enclosed” System / often drowning out different or competing views.

€ drown out : ~& OB A] LA oIH]

4 drowning out ~ : A3t FARLE. SEE|7{L ZEtEl0o] — (Z3}) drowning out ~ (20{H

gch.

@ Big data sources utilising web data / are particularly prone to this effect.
@ be prone to sth : ~of F|oFsict

® ¥ People using web forums and communities / often surround themselves with
voices / that echo similar opinions to their own (opinion).
@ surround oneself with (RF4A1& ~2 E2{MC}) = be surrounded bylwith] : ~2 S2|xto] Qlct

@ % Diverging opinions / are ignored, marginalised or dismissed as ‘trolls.’

® ¥ This has the effect of distorting / what is then considered to be the general
consensus.

® This theory of cognitive dissonance, / how humans strive for internal consistency,
/ is well-established.
@ strive for : ~9Jol] E&[=]sl} — ~& FoiTh

@ @ When we experience inconsistency (dissonance), / we become psychologically
distressed / and will try to avoid and/or reduce the dissonance / and achieve
consonance.

¥ The implications for big data are clear - web data-sets may be heavily biased
/ and require significant interpretation / before conclusions can be drawn.

@ draw conclusions : 222 T &35}

« troll: ES(QUEY E2WolA d5o st LA/t HAAE UL Al

1o o= e &7 : nlcjolu A BelA WASHE AROE, ARESC] e 71E A

ol A YN Fu WEHOZ YA St BY

@ @ ojgojoA, / o5 Al §#E &l
HE” AL" UollM Hute HhEof o5
Aelee S0HEl=.

-1 H}/\H‘B]‘E‘]- / 73_@‘ O]-O]E‘]oi Hih 13‘1:!%0] unﬂ
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® ¢ Although computer scientists and mathematicians tend to be talented at| ® € uv|E ZEE WSS 485 0] HAEE st 4:8H0| 250] Ye Aol UX|T, /
computer science and math, / as a group they tend not to be sensitive to the o2 M 152 Aoj9 HY20| wPsHA] oF2 74&o] Qlct.
nuances of language.
@ W If something needs a name, / they don’t obsess over picking the perfect name
/ that has ideal connotations and Latin roots and what have you. @ @ qreF Rojrtyt o] o] WQstH, / I5L2 g¥st 0|28 12t d RASHA] et
@ obsess over : ~o] RASIT = be obsessed with : ~of] AF2%F QITh / ol’dARl &ele} effdo] ojdy}t 7|Ef S5 7M.
& what have you: 7|g} 5%
® W They just pick a name, / usually one that has to do with something they like. |® ¥ 152 74 o]22& uZr} / HE AE0| F0fstes Zia} 20| Y= Z(0]2)S.
@ have to do with : ~2} #ao| ct
@ Python, the programming language, / is named after Monty Python the comedy | @ Z=2eiYy dojQl mo|W2, / FojY =TQl ZE| mjo]Mo] o] 53 A YHE I / (&
troupe / (Monty Python is the ur-comedy text in computer science, / like Star E] mlojxe AEE stoA Px-Fojg EIAEOO|L) / AEIY AT} YX-AAF HIAEQ]
Wars is the ur-narrative text.) AXE.)
@ be named after : ~9] o]5S wA FYHECH
¢ ur-: 39, %9
@ Django, a web framework, / is named after Django Reinhardt, the jazz guitarist, /| ® < Z|dF0l Au / A= 7|EF]AEQl A1 2}QI5t=2EQ] o|E22 wi| HHIE =
a favorite of the Django framework’s inventor. o, / &1 mdY3a Egrte] z|of (7]ee]AE)o|Tt
® Java, the programming language, / is named after coffee. ® Z=7% Adojd ApHle, / AM9] o]§2 TA FHEHIITH
® JavaScript, an unrelated language, / was invented around the same time as Java / | @ o}f #3/do] gl AdojQd AWIAIHELE, / xufet 22 A7| 20| YT / Est
and is also (unfortunately) named after coffee. (E3885] ) T o]&S ThA YHE AL
x d A e glo] shd Atute} ORbZA|R2 Amje] o] &3 WA YHE oA Ms] Al sz
7 StEolA E8gstctE Soltt.
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3. FAI: B4 7l dE9] B 3.
B4 HopolA AE7IEY 71 AY dlFo] FF IA WU, o7 J&E0] didd &
Yoz wHyT
@ In communications services, / when “picture phones” were introduced in 1963 at | @ Al Au|A0A], / “=XF E"0] 1963¢ %8 A7 ©3oA AZERS o, / 0] 7|82
the New York World's Fair, / an American telecom giant, which had been at the MAStD EUSH= 2| ZMMo] 9i9iE n]=o] EAl AES, o&34Ct / 1980W\7X] O]=of|A]
forefront of designing and introducing the technology, estimated / that there AP =9I 140F tjo] 7125t Astr|7t A2 Zlo|2tal o &3ict.
would be 10 million such phones in use in America by 1980. % X Z(Picture Phone) : 196090 A7 = £7] A E3t 71&. XMt £33 o Aoyt

@ had been : 0|59 FAIHE0] o 53 (estimated) TA AFET I ARE H@AHo]
A7) gl AALE AAZ & Zlolt

® But the real number in that year / was closer to zero.

® Thirty years later, / with smartphones, laptops, tablets, and camera-equipped
desktop computers, / personal video penetration was at the other extreme, / at
230 million.

& at the other extreme : ¥ 5 T2 =tho|c},

QI 00l 77k &Ato]aL, yithd

otherE ZstA ot

3 j_
= 3

51 ohe 1980¢9] mi =
2he JRQle w|fe BFEQ] 29

Egds
34uttoltt. one ~ the

@ % Similarly, / at one time mobile phones connected by satellites / were widely
expected by experts to be the next Big Thing.

@ expect A to be B : A7} BY Azt o AH7|ch]stct

— A is expected to be B : A7} BY 7{2tx oA 7|cH]=|Ct

® In 1998, / The Wall Street Journal enthusiastically claimed / that “the consensus
forecast by media analysts is of 30 million satellite phone subscribers by 2006.”

® ¥ The reality, however, / was vastly more modest / than these experts predicted.
@ % Such satellite phones, / aside from some subsidized national security

applications, / are mostly used as rental units on adventure travel, / and even
that niche has been rapidly contested by alternatives.

@ aside from : ~0|Q|of|=, ~& 9|5t
@ contest O : O x}A|517] sl A5 — S(O) is contested : S(O)7}F X}A|SHUAL GH=
ool

of Qo B5e B & oA o5

= Al

@ 2ot 3 sfo] ARl 2Rk / 70 00 Fprheich

3049 5
ol g HIEI2

: Eﬁ%% Al Froeprt gAE gAa3dE
At / 29 3X9E 2.

daEs 920 / M
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® @ 2y JA2, /g1 o adsitt / olgfet MEIHS0| oS3
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1. FAl= BEA] 7] 2. 23 2O F2 SM7[E BIEA| THR 3. w= FA E= 2 AF = 2 - Y] 4 LE2 BAAQ] MUAL or 71 £40]7Q] £AE Hi= HAL
L A ¢ 49 &4 SHoT IS JE=E Jord o) 1 F2744S AR5 ok 1.
@ ¥ By focusing on just one aspect of our lives, / we are failing to consider all| @ € 2] 49 © 35t ESWHour A&xsto gy, / 2= #E 7|0f5t= CIE RE AUS
the other things that contribute to happiness. = 1UstA] ot 9l

@ For example, / if you ask students two questions, / ‘How happy are you with
your life in general?’ / followed by ‘How many dates did you have last month?’,
/ there is absolutely no relationship between the answers.

AZE / followed by BA& : AZE / BARZO| FlU2E. — AFE SFUA
% — ARE, 10322 BAEE

* 2 o5 B
7S

9RS Fe £
® However, / if you reverse the order of the questions / and start with the dating
question, / this produces a strong relationship.

@ * Those with more dates rate themselves as happier with their lives / compared
with those who went on fewer dates.

® ¥ By focusing (and anchoring) the respondent to a measure of popularity, / you
are influencing their subsequent evaluation of well-being.

® The same effect can be found / when attention is first called to a respondent's
marriage or their health.

@ call attention to : ~°f TjsH 2]

&7)=ct

Zol2 317]sict — attention is called to : ~2 F9|7}

@ V¥ The reason (why) happiness levels change is / that people do not know how
happy they are in general / and so they become susceptible to the focusing of
attention on different aspects of their life.

¥ When people consider the impact of any single factor on their happiness, / they
are inclined to exaggerate its importance.

@ the impact of A on B : A°] Bo]] th3t g3F — A7} Bo]] 7]x|= H3F
the impact of any single factor on their happiness : 0{t EtQ3 29lo] 1Se| sHE0| 7|

A= g
@ be inclined to do :

~she 3ol

olct

@ o2 Sol. / wer Ut SISl £ sba BEe o, / Ut Audos U i g
of Yot =YY / 1 CHEOE Ui AUl dolES T ¥ BU?, / FUE Abol
ol A5 AL gt

% Ao PHES BolE F dlolE H4E Boluw, 1 £ AE Aolot ok #AL itk

® 22, / gek Ut 1 AEEY AZ UPRL / o= ARoR AR, / ot 7
g S Tl

# HolE 5145 2olun 1 kg A9 PUED DolRu, A ALl £ WA AR YT

o] Alck.

@ * HO|EE ©f o & MUSS AUSS A i Spo] Of WD WL /
HIOIES ©f 3 B ARSI ulmEfA.

® ¥ SUAE A7l Fo] AFAYIL(IAD DYAY)O2M, / Ut 159 o3 A
W glo] G oA ek,

® 2o it wAY & At / SHAle] Agolu 1R o Fei7t B

@ 9 #2220 Hats 0L ~oltt / A¥So] YK o= Aflo] Auh} PuA we
T/ 24 252 AR ao] OSSO e Fo| YS0l FHWI| AYACH-
oh.

v ASo] ofl HHE 2010] IS0 WEO| MHE FES v U, / 15 70
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1. FA= SEA 7] 2. G238 %—-——I A2 SMT(E| HIEA| TR 3. v= FH E= EH 2E »= Y - 7] 4. UEE AL *"%*AP or 7l £=4|0{79| £AE Hh= HA

2. FA ¢ g F/dol ZAe dis Ao r SHT £x|9 A= AN, 1o gt | 2

A7) A4z EH SOl Rpol7t gtk

@ ¥ Women and men differ in whether they describe themselves as empathic. © © 41 dAd2 OS50 AIES 3ZHo|2tn BASH=A|0|AM 2to]7} ACE

@ % If you have empathy, / you identify with others / and imagine what it must be | @ * ToF Ut 37 538 71X ot / U o2 AldS3 SYAlstn / 2se ¢z
like to walk in their shoes. OllA A= Zio] EESI0l O{HR|S AF/dsitt

@ what it must be like to walk in their shoes. : it2 71S, to walk in their shoes= ZIS
what S is like : S7} oJHX] — what S must be like : S7} E&glo] ojTX]

® You celebrate with those who are happy / and cry with those who cry. ® Y& #5sH A>ET A Zwste / E AFREY @7 &

@ % Physiological measures of empathy, / such as heart rate while (people are) | @ @ Z740] AJ2]sta] &2x7re / CIE Algle] DES HE FOF Aubpob ZHe / HA ¢
seeing another's distress, / reveal a much smaller gender gap / than is found in Ao MY AxS "Holxrch / AEXAA QY A7) HioA] eAE L ZuCh
self-reports in surveys.

€ a much smaller gender gap than is found = a much smaller gender gap than (the

gender gap that) is found : Y& (the gender gap that) 0] Y-52-& A=),

® Nevertheless, / ¥ females are more likely to express empathy - to cry and to | ® 3oz E5ta, / @ o452 4SS 1S 7I=X4o] ¢ Atk - EAY 1E5L H1
report distress / when (they are) observing someone in distress. g (7tsAol o ach / 1Eo WAl AES WAE o,

® Ann Kring and Albert Gordon observed this gender difference / in videotapes of | ® Ann Kringdt Albert Gordon& 0]E13P ¥ xpolE& AT / JAY A stAE=of Cf
men and women students / watching film clips that were sad (children with a sH~E R2) v|r] QHo| moj|A] E(FZo7te oot & Q= otols), PESHEHAH
dying parent), happy (slapstick comedy), or frightening (a man nearly falling off oY), B TA(E=S 74501]/\1 79 dojAs L ot GAhH) ¢ I ¥E B
of a tall building).

@ Their findings showed / that ¥ the women reacted more visibly to each film | @ 259 A3 A= Ho|FRQTt / @ ogAdSo] ZF 93t 830 ¢ 7Ir]A o=z vr3sict=
type. =

¥ Women also tend to experience emotional events more deeply - with more ¥ oAHES E3F HAAQ APAES O Zlo] AdlsH= ASko| Qn - ZHAof| D12+5E el
brain activation in areas sensitive to emotion - and to remember the scenes better Ao ZL y] FX45et s - 32 S0 AHES ¢ A 7|Ad5t= Asko| Uct
three weeks later.

& tend to experience ~ and to remember ~ : ~ ZA¥85l= ~ 7|YU5t= ATO0| ULt
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1. FH= BIEA &27] 2, G2t %—-——I T2 SM7|E] BIEA IR 3. = A E= 2H A »s Y - 27| 4, UE2 BAAS *"*A*AI' or 7l £=4|0{79| £AE Hh= HA

3. %Al 1 287 Ak Uad A7t ol AR Fo2A $eE ALAVE 2AA U3,

Sejo|n], Aol Aol F23 ATg .

@® ¥ Laughing and smiling are not just signals for others that we are like them - | © ¥ 221} U]4ax= TOX] C}E ARRME(|A] ELH7]) 25t 2|71 OE3 ZCl= ASY #ot o}
they are strong emotional drives / that bind us together as a social species. Ljgt - 2752 Ztgst AAA ot} / 225 AISA £Z02A T FojF=

@ not just : AFYA not only?t 79 Z ojojo|ct.

@ They are just some of the mechanisms / that begin to integrate the individual | @ 2758 WX HAHYES LB Wo|r} / 7902 Ato g E3H5H7] A|ASH=
into a group.

® % When my infant daughter burst into laughter, / she was demonstrating one of | ® * W So} ©o| x| 28 =" of, / 4= H=EE 517 5HA 717F Z2ist 2A|
the most powerful primitive needs to make contact. A 83 F 5Lt BEojFx1 UTH

@ burst into laughter/tears : (ZfAL7]) 25/+28 HEo

@ Without the ability to laugh and smile, / we would be isolated individuals. @ 1 04 A 4 Q= =38 glol:, / 2= e =Y 7o,

® % We use laughter to lubricate awkward social interactions, / as a way of |® % 22]% o]Alst x}35|A W2(ASAMR)E d&stA s17] Yo 282 Argsic), / 22le
signalling that we are easy-going, not aggressive, / and potentially someone HHOo 24| / Q2|7 »35t1, ZAXNOo|X] 9on / Axjxloz A|Zial L3S E2}8F 717

worth investing time and effort in.
& worth doing : ~& 7IX]7} Y&

7 Qe Atolehe g

® ¥ In short, / we use laughter to generate our reflected self / because our sense | ® €@ QU3HAIH, / 22]= 22|7} HAFSHAMAIEISH AloFE X517 Yo 222 ARRSICH
of self depends on what others think of us., / and being funny is considered by / urstd 929 Xlopzte CI2 AlRFS0| 2|0 CHsH atn AdZbst=ZR|o)] ©aiglr] &
many in our culture as an important measure of who we are. olx, / 2] Mot A2 2 2EoflM T2 AIERES Qs f2l2] 22E5e S5

@ our reflected self : 929 JZH[HAIGIH] Ao} : A2f] £AEE PAR AoPE 7)& **EE 357 mjFolct.

oz ‘2o o5 J&o] o]FojF’ Foluz HAHEAS 20t o|dstH 2|7t HEASHHA

=15t Afotoloy.

@ It is one of the reasons / that most of us think (that we have a better than | @ 2712 o]S= stifolct / 22| fjREo] 227t WaEC ¢ L2 |§0 Z2E J1A2
average sense of humor - although statistically, that cannot be true. QLR XZtst= - H|E EARoz, 1718 AFAMY 27} SA|gH

Very few people would readily admit / that they do not have a sense of humor. ® ZA59 AFFET A AT Zlojtk / AHAlo] S ZH7bo] Qitk= Z1E.

xlubricate: jILA shct (= AFrlo] f01 Zzho] gtk AE AFT AFE2 719 ¢glE Zojtt)
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AElA EE52 HWES wEoUL, olgF nAHF S Al I EFYSES AILSEE /A
skt ol 7]ojstet,
@ ¥ Every society maintains inequalities / that benefit some groups and hurt | @ € ZE Atsle 2HE=S SX|sitt / 48 Adof|A o]l 1 o2 AHoA S 7]|X]
others. =.
@ In Taiwan, / people from mainland China who fled the Communists in 1949 / still | @ TietolM =, / 194939 FALRQAIE S Tl YA 52 EE FA AlFEo| / ofA35] ot
dominate native Taiwanese. YFE Aufstal Qlct.
® Gaps in income and opportunity between men and women / and between Whites | ® Edut ol Ato]o] AEn 7|3|e] HAt= / T2 wiQly} GMQIE Ato]9] / n|=ZoflA] A
and people of color / persist in the United States. &g 9itt
@ ¥ As stereotypes reflecting these differences have developed, / they have | @ € ©o|2|3F Xfo]S ¥Igst= nAIASo] WAsh o}, / IHAS(IAWE)L 2E2AQ =
justified and rationalized the underlying inequalities. HEeo XNorsista shelstsl ot
® % For example, / historically, / women and people of color have often been |® * o2 S0, / dAt®oz, / o1t QMQES & ofAHA fCf / 150 dist &=
viewed / in ways that justified their treatment / as childlike, unintelligent, and Agstst= wialoz / of2lofo] Z, 2|s0| vt <kt JefjA| R|A|eF oHf7t HesiCh
weak, and thus in need of direction and guidance. a.
€ women and people of color have often been viewed () as childlike, ~ guidance
o gt FAIRIS 2 FF oAHA ojzlofo] Z11 ~ sjcin
S S
® * And in fact, / people who believe (that) inequality is natural and right - views | ® * 22|17 ANZ, / BHS0| A/HAYD ZCjn W= AlZHE S - wHolut FAut e Z|HY
that are more often found among members of dominant groups, such as Whites 2 z2icko] LMUE AlOJOf|A O AI: AR ASPEL - E5] o= AFEE 22514 ©™
and males - are particularly likely to be prejudiced against others. 40| %2 7tsMo| AL},
Y
@ Moreover, / high-status groups are stereotyped as more competent / than are | @ At / =2 AY A %% O §&5stcty aAIESHE o] QlojA, / F2 X9 ATE
low-status groups, / providing apparent justification for the status differences. ot / X¢ K}O] of tist Just JI3tE AHIS ST}
@ providing ~ : A3} BARE. FH9 ZHIE mIHIC nAFWISH Hol QlojA, 1 A}
providingdtA ¥t
¥ Thus, / as these examples illustrate, / inequalities can produce different | ® € T2tA], / o]2ist oA]E0] HojfxSo|, / BEFHE2 A3 U Chest ActoA A=z o=
opportunities for different groups in a society, / and then perceivers form 718) 2 ‘?_}—01 o 9ly, / J2iW (o]d EF St xfo]2) QAAIGH= ARFEL 19 Aok
stereotypes of those groups / that will help (to) perpetuate and maintain those =0 VAR WES st / T2 =Ast EHE2 AESI5I GA|5t= O =20] €.
same inequalities.
@ will help (to) perpetuate and maintain ~ : HZ1x
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1. FAH= YEA 7] 2. 22 220 A2 SW7IE| HEA| 2 3. v= FA E= Y 2 = 2 - Y71 4. LE2 AAMO HHA or 71 409 £AS U FAL
2. FA : AFES AT Aol 2T W= FF ARYS Holg FFol Ao 2.
2E 2]**/”"—4 A2t Mgt tidt diFo s|2EE s, AFREC] A5e o] Wste g ol
< A 7 & HoEn.
@® ¥ Nothing quite captures our distaste for the unfamiliar / like the frequent public | @ ® F&5HA] 942 Zo] st 92]9] Fete A2 ZE2ste 22 QIct / AIZQl 2ozt o
hysteria over minute changes to the look and feel of products CHSE AfASH Bigfo] 23t RIS O FA sIAH A ™.

@ Nothing quite captures A like B : BX|2] AS A2 Eztst= A

@ Take the story of an American fruit-based beverage company’s

® In 2009, / a legendary ad agency was hired / to redesign the company’s logo and

label.
@ The aim was to give the brand a more modern look.

® % Gone was the iconic image of the straw-punctured orange.
€ ©X| L% : Gone was ~ = The iconic image of ~ was gone.

® The recognizable color scheme was changed, too.
@ $ The product itself wasn't any different.

It was still the same fruit juice with the same product name.

© ¥ The box just looked a little different. But people didn't like it.

auck

|_

disastrous logo change.

@

®

@

® 20090l / AEA-A Fi of

H 2

& 3lAle] AFARA

YAt

2pt s o

* Wi 23 o]

¥ AF AAlEe 1S

23 W70 CiEt ojop7|S A Rt

DR} / 2 gjate] =aet e xjaAs] el

sofst Zlolgict.

oJu]x|7} At2tHCE.

N S 15 A
* Within two weeks of the rebrand, / the company had lost 20 percent of its | @ * 2B T 2% oJUjo], / 3JAl= £0lo] 20nMEES U2 AENFHCH
earnings.
@ had lost : 2|23 & 25771 & =] 42 A (ZA)ol ojg] £9l9] 20%S S4S H] T
=0 £4E& 2 2 BALRAIANZE HoF st}
® * Less than 30 days after launch, / it pulled the new design off the shelves / and | @ * &A] & 30¥L% aff £[R] 90}, / T 3JAt= A 22 TIRIQIS AIATHO|A D / A2fo] =}
went back to the original label. w2 EORI':}
® Not long afterward, / the three-decade-old ad agency shut down. ® 3 = 222 %of, / 30 © T i &2 BUL
® This is not the only case. Ask Facebook. ® o]7lo] §-dst AHl= oyt Ho]AEo|A FolHe}.
¥ Every time Facebook changes its layout, / there’s an outcry from users / who ¥ mjo|ARo] A}Al9] Pojot2-S wiZdst ujojc, / ALRAIS 2R E Fojvt Tt / “of|d HiAlTo
demand a return to “the way it used to be.” 2 ot A& a7ste.
@ the way it used to be : 27 (3 5)o] EAFH 25 /YAl(the way) — Of|H 4]
'j)“
| oA
_ - |!t‘/ﬂ/ffé}l’ ‘i,év
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guc o ZaEold,
@ ¥ Information sometimes spreads epidemically.

@ % Like a virus that spreads by infection, / information spreads through word of
mouth.

® * The mechanism of viral information spread is simple / and can be compared
with the tradition of fairy tales or legends, / which spread all over the world
only through word of mouth, / being retold countless times and passed on.

€ which:= the tradition of fairy tales or legendsZ 7}2]7]= A&A 89 A HAL

@ being retold ~ and passed on @ SA|HE BALLE. ~SHHATZ A

@ % Transferred to a broader basis, / this means / that if only 10 people are
addressed in the first generation, / 10,000 people can be reached by the fourth
generation.

@ Transferred to ~ @ YA T3 =95 ¢ H2 HYZ[7|&0 2] &gttt EOIE}- oA T

gt =9, &, £49] ‘this's 7|F0o=2 stH EFEE Zojng HAHEBAS Ao} it

¢ 10,000 people can be reached (‘by oj© ojo}7]" A=k)
= (Z£0] o™ o]o}7] A2F) can reach 10,000 people

® This huge potential has attracted the interest of marketing researchers: € if
viral news spread could be systematically implemented as a marketing vehicle, /
this would have a major advantage.

® ¥ In comparison with traditional marketing campaigns / whose effect gets diluted
over time, / the effect of viral news spread is self-reinforced with an increasing
degree of distribution, / resulting in a sustainable anchoring of information.

@ whose effect = and their effect : whose= and?} theire] 9&2 & 3= 429 A

AT G A

@ resulting in ~ @ Zu} BARLE

B A& Jhset 1S Fert

o}

L

789 Y&l ‘axz Ak o] o] wof, I Aut

O @ FEe toiz FSYYAE HAlch

@ @ g0l osfi HAl= vl AAE, / JEe daee o HAM

® * uolej2y AR el uAURE Wastol / Baht Aol HEY vaY 4 Yk
d. / ol=(Feht Ao AE) & YARe TN A AAZ HAcH / £80] CHA
2T HELE|HA.

@ * O Y2 WeIZ[7|Z0=] B, / o= oJujstct / A AcjolA Tl 105e] Atz
Solzlnt MUEEatE, / U WA MCIBOE 10,0000 ARZSOA £PE 4 kS
B s 2.

® oliat Achat A e Y APAIEY] BAS Bck @ Gof ol Ay kA Ehato]
oY 200z AAKoR U & ok, / ok 543t olge b Zolth
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L 24 0 AF eho] EAE 222 £ A2 97 o] AR 4 Y& ‘Z2d o8 | L.
A’ Bskal 23 239 £x)7} ok,
S \"

® * Calorie counts and labels, it seems. / have always been shaped by social | @ % Z&22| £2|e} 2fle, ~0l Zio2 HoIC} / AF T3t tish ALs]A Eoto) 25 &
anxieties about fatness. Me|lo] 2 (Floz Holt}).

@ it seems that Calorie counts and labels have always been shaped ~

@ ¥ And while those labels do reflect the number of calories in a particular food, | @ € 22|11 72|t 250l EX Al Q= 2229l X5 25| HrE5R|Or / T71E
/ they don't reflect their caloric availability: the number of calories (that) our S 7Zt22] o8 7I5AE USR] =) 2] Zo] AM R 25t 2410 2 Wi TjARE
bodies can actually metabolize from those foods. 2 Ql= ZF22]0] K|

@ do reflect : dot reflectZ x| sl ALEEH R EAL

® University of Cambridge researcher Giles Yeo asserts / that ¥ understanding | ® A|YE 2] x| tfjste] A1 Giles Yeo= ZFASICH / @ Zh22] 0]& 7IE5XS o]3[5t= 70|
caloric availability is central to understanding the science of weight and A&7 AXALe] utshe- o|sfist= o] sAlojatyl.
metabolism.

@ ¥ “Caloric availability is the amount of calories / that can actually be extracted | @ Zr2z2] o|& 7t Z 229 Joltt / Astet AXIAL MY =9t ARz F&5E 4
during the process of digestion and metabolism, / as opposed to the number of Qe / SAl Ao 743 QL LR 2X|Qp= Sl
calories that are locked up in the food.”

@ as opposed to : ~} xR C 7 ~Qt:= T

® That is, / while a food may have one hundred calories in it, / our bodies may be | ® &, / SAl& 1 &0 100Z 222 &1 98 45 QX|TH / Q2] 28 I715(100Z222])
able to digest only a portion of those. Z Ad-of A51E 4~ Qe 2~n 9ltt

® Accordingly, / Yeo argues, / every calorie count on every nutrition label and | ® ©T2tA], / Yeox= FASHTh / RE JoF 2y HAEZ HRo 9= RE ZFa2ad] £X]&,
restaurant menu / is, at worst, false and, at best, misleading . / Z|e| AL0|= A Alola, ZHSEIoF 23512e] A X7t Qich.

smetabolize: TJA}SICH **digestion: A4S}

| SUMMER 1




AE
+s528

2026 go{ 302

2026 52 40| 302

1. FH= HEA &7 2, GR3t 2 H2 SM7I2| HIEA| TR 3, v= FA| = 28 A %= B - Y| 4. WES #AKAR] MHAF or 71 fA0{Fe| £AIS B HAL
A gEE 2 u A3 olsiste UHststr] flsiAe AT A5 SUAFE e | 2.

7 glon), AHUelo) wrgo] BAE YOIl A PR 240t

@® * When (we are) viewing a film, / in order for us to understand and internalise a | ©® * J3t2 =2 o, / 2|7} A2 o5t WHEIE7| SlaiMe, / $2l7F 2U3at 4
situation, / it can be seen that it is not necessary for us to identify completely, 3], B AX|o] AF, TUA|E HQUt Q= HE 24 4 Ut
or even at all, with the protagonist.

@ in order for A to do : A%l ~317] 2IaliM

@ it can be seen that ~ : ~2}& Zlo] EojA[IAIE] & 9]

= (558 dlA) we can see that ~ : ~2}= ZAS & & ULt

@ identify (oneself) with : ~2} SUA|5lc}

® % Indeed, / the viewer only needs to have a sense of why the protagonists | @ @ AAZ, / W7o Folgo| Hi20| AF9| Argte)| Ast 0[]0 izt 7ZHztur 7IX|H o
response is appropriate to their situation. C}.

¥ 05 F5o] 1 J3t & Aol AAsHA grgsta ole A Z20? 1 FEW =t

® If we consider this in respect of - for example - horror films, / we do this most | ® TIoF 2|7} o]|H S - oS Sof - B2E ¥l &HOA vosittH, / 2]+= o|ZS 7P
easily / when supernatural entities appear: we understand why, for instance, a A stk / ZAFAA E2RJ7F e 0 Q2] o2 Sof, Fj2IE{7} {39 ZlojM =
character might run from a haunted house. 2l 2L Q= 0|92 odfsict

¥ 79 AoA =YX = A, Aol At §HSolX]? & 1P EH =Hoh

@ % Especially in circumstances where we share the same culture as the|® % £3] 2|7} £AFI L F3HE F85t= AlSoA =, / 2= A oratsd 4 9lct
protagonist, / we can easily establish / why the characters (that) we are watching / 2t AHARD Y= FRE|So] ZAARIAY BRSH UFEL FAHAHA ofJl=
find supernatural or horrible monsters unnatural. ol
\" 0 (o] @

® In respect of illness in film, / the same is true. ® d3F & Ao FHoNE, / £Z2 20| HEEC}

® ¥ We do not need to identify entirely with the protagonist / to be able to|® € 2= FAZ AAs] LAY Hart ot / 259 Ao tist ¥r2& olsfst
understand and internalise their responses to illness - only that illness and US4 7] HfsliA - ©A] A} Agto] BEAQI gJFolgks A (YW Hoh).
disease is a universal threat.

@ only that SV : ~2}= A

¢ “only that ~"2 “we only need to know that ~"2] £9F HEj2 'TX] ~2}= 7ot (YW

=)

@ ¥ Character reactions, therefore, / often become the most powerful empathetic | @ € 7|2 9] vreo watA, / & G3lo|A 71 7325t 370" QA7 Hoh

element in film.

sprotagonist: Q1% =*xentity: £X] ***empathetic: 272 E2{U 07|

rr
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1. FAH= HEA 7] 2. 23 E'-r—l F2 SN7|E]| BIEA| IR 3. = FA E= 28 3 = Y - 7] 4. LUES TAAE] *"*:'!M‘ or 7| M0{7e| 415 gh= HA}
3. FA4 : IRFE UFgSt 222 FEE 2o ofyzt Y A /3 IFE . | 3.
@ ¥ Seaweeds are known for their use in diverse applications. O ¥ fxFE OYst SxoAe 059 »dez A UL}
@ be known for @ ~2(0]L) &~ Qict
be know as : ~ZA(SAst EA) €A Yt
@ % Being the first organism in the marine food chain, / they provide nutrients to | @ * 3% o] x}&oA A WK A=2o]7] W&o, / 152 23 T £ oA 52507
animals both in water and land. FLES Aot

@ Being ~ @ QIIAOA P9l BAFLE, ‘~o]7] W 2o’ 2 s|A = As they are the first

organism ~

® They are used / as a protein source, flavor supplement, / for reducing blood | ®
sugar, making medicines for colds, coughs, etc., preventing obesity, / as animal
feed, as a source of biofuel, / for biogas production, gelling, thickening, and
stabilizing agents, treatment of wastewater, and many more.

@ ¥ While the seaweeds have a variety of uses, / they are considered to be | ®

environment friendly / and are found to improve the health of the marine
ecosystem where they grow.

® W Overall, / they are good both for the economy and the ocean ecosystem, / as | ®
they provide a safe and healthy ground for marine life.

® * Their presence also acts as an obstacle to the sea bottom trawlers, / thereby | ®
protecting the seafloor and the fragile environment of the region.

@& thereby : 737 oz x

@ their presence acts as ~ — thereby protecting ~ : 233 UElY= BALE 2

2 A —  EARE 2y

OoFs
-

xobesity: B]QF sxtrawler: XA QI oA sxxfragile:

IS A / T 259, Ful EEARA, / gYE Eo0l1, &Y, 1Y S ¢lE

kS WS1, HAUS ofYS}I] f3l. / F= AtrE, / HiolR dmo dAlo=, / HIO|RI}

& 4, Azt 55, o¥s AA, M 2], 22|20 o B2 ASS 2l

' 6H§%% gt =2 7L e SAll, / 272 &7 Aot AL /
=0| A2hs Y MElAS] WS FEATI= Hor WA

¢ dusoz / IRS2EIAR) Al Y A B REdA S/ 23S0l@ElE
7) A% AR ebEstn AR HAe Mg Yo,

* 27159 EAls €3 SR RAY ofdol i3t AohR AL stol, / 1A FozA
O A|9) shrlet Hopet BAL BEd

AT ol ¢ AQlHe] o} BG4S B chyn A2 Zeldi 79 oo
217]% A vjoloh.
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